




In various ways, Hocking Stuart has been 
responsible for improving the Victorian real estate 
industry since we fi rst opened our doors in 1985.

When we introduced Red Magazine in our 
second year, it was the fi rst time a real estate 
agency had published its properties for sale 
in a magazine format. We were the fi rst agency 
to conduct auctions on Sundays, when 
people actually have free time. And in 2001 
we introduced online property alerts. 

From the beginning we established systems 
and processes to ensure consistency across 
our network. All offi ces strive to deliver the 
same exceptional service to the same 
impeccable standard. 

Today we’re Victoria’s most successful real 
estate network, with offi ces across Melbourne, 
Mornington Peninsula, Geelong surf coast 
and regional Victoria. What has made us so 
successful? Our people are the best in the 
business. We set the industry benchmark 
for training and career development.

A HISTORY 
OF INNOVATION
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MANY 
PATHS 

TO MORE 
BUYERS

We search high and low to fi nd the right 
buyer for your home. Our extensive network 
spans Victoria and our marketing tools and 
practices are recognised as the industry’s 
best. Hocking Stuart has received the Real 
Estate Institute of Victoria’s award for best 
website and best corporate promotions 
many times. Our Red Magazine is the most 
widely read property magazine in Victoria 
and we have the highest registration of 
house-hunters of all Victorian agencies 
for our online property alert system. 
No wonder so many buyers fi nd their 
way to Hocking Stuart.
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    Teamwork
Hocking Stuart’s network is the largest of all 
Victorian real estate agents. And every offi ce is 
offered a signifi cant incentive to fi nd a buyer for 
your property, a feature unique to Hocking Stuart.

The effect is dramatic. While most real estate 
agents are forced to fend for themselves, 
Hocking Stuart agents actively seek out buyers 
for each other. With so many offi ces, that’s a 
major advantage for our clients. 

Of course local expertise makes a world of 
difference. Understanding the prevailing market 
conditions in your area, down to your very street, 
helps defi ne likely buyers and tailor your property’s 
marketing campaign. 

    Victoria’s most popular 
property magazine
Hocking Stuart’s Red Magazine has a readership 
of over 2.5 million house-hunters each year. 
It’s another reason we sell so many homes.

Eye-catching photography and a stylish layout 
showcase your property in its best possible light, 
and an informative lifestyle section means your 
home stays in front of readers longer. 

Published weekly, it’s the highest circulating 
magazine of any of Victoria’s real estate agents. 
In fact Red Magazine is more popular than many 
of the magazines at your local newsagent. 
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THE 
REASONS 
BEHIND OUR 
RESULTS 

    Harnessing the internet
With over 4,000 visitors each week it’s not 
surprising our website wins awards for effectiveness. 
More people visit hockingstuart.com.au than any 
other Victorian estate agent’s website. It even 
out-performs many national real estate sites. 

The online component is a vital part of your 
property’s marketing campaign, and with Hocking 
Stuart you have the cream of the online options 
at your disposal. As well as hockingstuart.com.au 
we will also advertise your property on 
realestate.com.au, realestateview.com.au 
and domain.com.au: the three biggest 
portals in Australian real estate. 

    Online matchmaking
Early Alert was one of the fi rst online property 
alert systems in Victoria and remains the most 
popular of all Victorian real estate agents, with 
over 100,000 registered members: people who 
have specifi ed the location, style, size and price 
range of properties they are watching out for.

We can virtually guarantee many Early Alert 
members will be looking at properties in your 
area. And, there’s an excellent chance that 
they’ll be looking for a property just like 
yours. There’s no better way to kick start 
your marketing campaign.
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Local Marketing

Another way to address a geographically 
relevant audience is through local marketing 
strategies that might include direct mail, 
fl yers and property brochures. 
These materials provide opportunities to 
convey a range of messages, all designed 
to unearth buyers from within the vicinity 
who we already know appreciate the area.

WHATEVER 
IT TAKES
We utilise the media and all other means available 
to ensure the greatest number of people see 
– and fall in love with – your property: the leading 
real estate websites, local press and magazines, 
local marketing and signage.

The size of our network allows us to consistently 
deliver more buyers and tenants, and therefore 
better results.

We pool our resources to develop more effective 
marketing techniques. The results are often 
staggering. The Hocking Stuart brand has 
become one of Victoria’s most recognisable 
among house hunters.
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Local Press

Metropolitan newspapers are benefi cial 
for their wide reach. We employ specialist 
advertising writers, designers and 
photographers to paint the best picture 
possible of every property we advertise.

hockingstuart.com.au 

hockingstuart.com.au is the most visited 
website of all Victorian based estate agents. 
It has won awards for its effectiveness thanks 
to its easy navigation, attractive design and 
informative detail.

Property Boards

A Hocking Stuart property board is as 
effective as a stop sign at grabbing the 
attention of buyers. Regardless of size, 
our boards stand out across distances 
near and far.

Red Magazine

Each week, 22,500 copies of Red Magazine 
are distributed throughout Victoria. Beyond 
an outstanding layout that helps your 
property look its best, Red Magazine is 
revered for its interesting and collectible 
lifestyle pages that increase the longevity 
of your advertisement.
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EXPERTS 
IN PROPERTY 

MANAGEMENT
When you appoint Hocking Stuart to manage 
your investment property you can relax knowing 
that someone who is organised, purpose trained 
and fully conversant with the Residential Tenancies 
Act will attend to every detail. 

Our Property Managers thoroughly screen 
every prospective tenant, conducting stringent 
background checks and verifying all references 
and employment details. They prepare 
personalised lease agreements and detailed 
condition reports, and submit the standard 
Residential Tenancies Bond Authority 
Lodgement Form. All this before the tenant 
has even moved in.

Regular rent reviews and lease renewals will 
be conducted. Routine inspections will be 
scheduled to ensure the tenant is looking after 
your investment and to check if any maintenance 
is required. If so, you will be consulted before 
any repairs are arranged. 

Property Management is a specialised fi eld. 
Our people are experts, with the support and 
backing of Victoria’s most successful real 
estate network.

So if you’re thinking of selling your home, 
buying a home, looking for an agent to manage 
an investment property or to rent a property 
for yourself, talk to the people who know best. 
Our huge network, vast experience and highly 
effective marketing tools will ensure you get 
the best possible outcome. Contact one 
of our agents today.
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